Writing Letters to the Editor about the Jacki Rickert Medical Marijuana Act (JRRMA)

How to get a letter printed: 
The normal way to get a letter printed is to send – through email or post mail – a typed, signed, letter directly to a newspaper.  Each newspaper has different guidelines and you should follow them exactly or they won’t print it.  They are usually found on the opinion page.  

Writing tips:

· Have a hook.  You’ve got to hook the reader – and the editor – in the first part of the letter.  Use and interesting anecdote or question, a provocative statement or a interesting quote.  

· Respond.  Respond to stories.  Letters in response to stories that ran recently  are more likely to be printed.  Read the paper and watch for stories that relate to medical cannabis, health care or other related issues.

· Show, don’t tell.  Whenever possible give facts or examples rather than using rhetoric.  It is much more convincing.  

· Back up assertions with facts.  And double check them.  Make sure your quotations are accurate.    Citing statistics and references makes your points even stronger.
· Show emotion.   It is fine to express feeling of anger or frustration – but make sure you avoid overstatement.  

· Keep it short.  Short letters are more likely to get printed.  

· Stay on message.  Talk about how medical marijuana has affected you personally or why you think this bill should become law.  
LTE SAMPLE OUTLINE:

1. The problem – why you are concerned:  


“Sick and dying citizens are being denied medicine they need.” 

2. Describe the problem in a way that makes it more real for the reader: 

“When I (or brother/friend) don’t have access to cannabis my quality of life is worse and I can’t do what I need to do in day-to-day life.”

3. State the solution, both generally and specifically:

“Compassionate care for medical cannabis patients is the next logical step for Wisconsin and the nation.  The JRRMMA before the State Legislature should become law.”
4. Summary – Wrap it up with a final “why” – again, the more personal the better.  A single, well written sentence wins your audience.  

“For all the veterans, sick, dying and disabled who are depending on the JRMMA bill, show your legislators your support by contacting them today.”

